
Our colour palette is split into two 
to differentiate the two levels in 
our communications hierarchy.

Level 1: Only use Slate Blue  
and Burnt Gold

Level 2: Use the full colour palette 
but never use Slate Blue and Burnt 
Gold exclusively. A maximum 
of 4 colours can be used at once 
(excluding black tints).

Our logo always appears in  
the set colour combinations as 
shown here.

Where space is restricted we have 
a horizontal or small use logo, 
without the full University names. 
We also have an International 
logo, which does not include our 
name in Irish, for use outside the 
Republic of Ireland.

Our photography demonstrates 
our belief in seeing and doing 
things differently. Though it is 
varied, our photography is always:

–  Human and accessible
–  �Looking at things in a  

different way
–  Spirited and positive
–  Based in the real world  
–  �Representative of the gender 

and diversity balance at DCU

We always use a mix of coloured 
and black and white photos 
together.

Our adaptable layering system 
of blocks and bars is a key 
component of our visual identity.  
The blocks contain either colour or 
photography and are layered to 
create different tonal impressions

Our icons are supporting 
elements that can be used to 
highlight key information such 
as facts and figures. Always use 
in flat tints of black with a small 
area of highlight colour.

At Dublin City University (DCU) we believe seeing and 
doing things differently produces the citizens today’s ever 
changing world needs. It also ensures those people are 
prepared for a life rich with purpose. Whilst we dare to be 
different, our teaching, learning and research are always 
excellent. DCU is purposefully different, consistently 
excellent and today this has never mattered more.

Purposefully different,
consistently excellent
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Restricted space logos International logo

Level 1

Brand positioning Shortest brand narrative

Level 1

Primary font System font

Level 2

Level 2

Grid and layering system

Typography

Photography

Iconography

Objektiv Mk2

Colour

LightRegularMediumBold

Arial Regular
Arial Bold

Logo

Our brand typeface is Objektiv 
Mk 2. This typeface should be 
used for all our communications 
where possible. Our system 
typefaces are Arial Regular  
and Arial Bold.

Teal 

PMS 5483
CMYK 65/11/25/27
RGB 79/134/142

Charcoal 

PMS Cool Grey 11
CMYK 44/34/22/77
RGB 83/86/90

Black

5%, 10%, 15% Black
100% White

Sea Blue 

PMS 2198
CMYK 58/0/12/0
RGB 74/201/227

Flame Red 

PMS 7417
CMYK 1/83/85/0
RGB 237/83/56

Burnt Gold 

PMS 1235
CMYK 0/32/100/0
RGB 255/167/0

Slate Blue 

PMS 7545
CMYK 100/57/12/46
RGB 26/60/102

Contacts:   Head of Marketing  Deirdre Wynter; deirdre.wynter@dcu.ie    Creative Team  Katy Halpin; katy.halpin@dcu.ie  |  Marie Leahy; marie.leahy@dcu.ieFor further information please  
refer to the full DCU Brand guidelines

November Open Days 2017

The DCU Open Days will take place on Friday 17th and 
Saturday 18th of November 2017 and are open to all 6th 
year, 5th year and transition year students, prospective 
mature students, guidance counsellors, teachers and 
parents.

January CAO Information Evening

DCU will host a CAO Information Evening for school leavers, 
mature students and parents on Wednesday 17th January 
2018 between 6pm and 8pm.

Spring Open Day

We would like to invite 5th and 6th year students to join us 
for DCU’s Spring Open Day on Saturday 14th April 2018 
between 10am and 2pm. 

TY Open Day

what excites you and what inspires you! On Tuesday 1st 

into some of the courses and experiences we offer.

June Open Day

Our June Information day will take place on Tuesday 
26th June 2018 between 11am and 2pm. This will offer an 
opportunity for 2018 CAO applicants and their parents/

informed decision about DCU before the CAO Change  
of Mind deadline on 1st July.

VIP Fresher competition

Your chance to win free on-campus accommodation  
for 2018/19 academic year, as well as many more prizes!

For more details on each event, go to 
dcu.ie/studentrecruitment/index.shtml registry@dcu.ie   

+353 (0) 1 700 5000  
dcu.ie
 /dcu
 /DublinCityUni

Undergraduate  
Prospectus

2018 
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CONSISTENTLY EXCELLENT

D
ub

lin
 C

it
y 

U
ni

ve
rs

it
y 

U
nd

er
gr

ad
ua

te
 P

ro
sp

ec
tu

s 2
01

8 
dc

u.
ie



Purposefully 
different, 
consistently 
excellent

Dublin City University   
Brand guidelines

2017		


