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Climate change: Soothing
rhetoric is not enough to save

CLIMATE CHANGE,
POLITICS AND THE PRESS
IN IRELAND

Why listen to me?

* Former journalist — 25 years
experience in newsrooms

e Studied media coverage of
climate change for over 10 years

e Lecture in journalism

* Founder DCU MSc in Climate
Change: Policy, Media & Society

e Co-Director, DCU Centre for
Climate & Society



Why media’s role

IS Important DIGITAL NEWS
REPORT IRELAND
2022

* TV and the websites of major
news organisations (NOT
specialized outlets) are the most-
used sources for climate news
(Reuters DNR 2022)

e “Whether the news media want
this or not, they tend to be their
country’s primary destination for
people who would like to learn
more about the climate crisis.”
(Wolfgang Blau, 2022) | e
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Media salience
= public salience

* Levels of coverage give
audiences cue to how
important climate change is

* Ways coverage is presented
influences audiences as to
how they should think about it
(e.g. framing)

* Media are part of complex
‘agenda systems’ —
mechanisms by which issues
rise to the top of the policy
agenda




Norms and roles

Media norms

To inform

To warn (watchdog. E.g. financial
crash)

To investigate
To hold power to account
To promote democracy?

To act in a socially responsible
manner?

Reporter norms

Immediacy
Autonomy
Objectivity
Fairness
Balance
Ethics




Climate journalism
IS changing

¢ Objectivity becomes “moral Journalism Practice

clarity”

* Reporting becomes
interpretation

ISSN: (Print) (Online) Journal homepage: https://www.tandfonline.com/loi/rjop20

* “Stenography” becomes
knowledge-based/evidence-
based journalism

Complexity, Objectivity, and Shifting Roles:
Environmental Correspondents March to a
Changing Beat

 Critical advocacy stance
David Robbins & Dawn Wheatley



RTE survey
research 2019

e Concern and interest is high
among all key audiences

Ranks as “average” for viewing
potential — need to sell and be
creative around climate
programming

* 4in 10 say they know “little or
nothing” about climate — role for
public service news organisation

D RAIS 518




FIG 68: SOURCES OF MOST ATTENTION PAID TO CLIMATE CHANGE NEWS

Scientists/experts/academics

Television or film documentaries

Major news organisations

Ordinary people

Similar or alternative
news sources

Politicians and political parties

I don't pay attention
to climate change

Celebrities/social media
personalities/activists
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FIG71: ATTITUDES TO NEWS COVERAGE OF CLIMATE CHANGE

IRELAND ‘ ' 46 21 15

NORTH AMERICA

EU AVERAGE

EX
- 4

[ News outlets should focus more on what governments or large companies should do
[ News outlets should focus more on what individual people should do
I News outlets should not focus on either of these

Don't know



FIG72: ATTITUDES TO NEWS OUTLET VIEWS ON CLIMATE CHANGE

IRELAND‘ '
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NORTH AMERICA ﬁ’ 42 29 8
|

EU AVERAGE o 37 35 12

. Mews outlets should reflect a range of views on climate change and leave it up to people to decide
I News outlets should take a clear position in favour of climate change action
I News outlets should take a clear position against climate change action

Den't know



FIG74: ATTITUDES TO CLIMATE CHANGE COVERAGE BY AGE

18-24

25-34

35-44

45-54

55-64

&5+

. MNews outlets should reflect a range of views on climate change and leave it up to people to decide
I News outlets should take a clear position in favour of climate change action
. Mews outlets should take a clear position against climate change action

Don't know



Articles per source

2004-2022 World Newspaper Coverage of Climate Change or
Global Warming

800

600

400

200

m== Africa === Asija === Europe === Middle East === North America === Oceania
=== Central/South America Wire Services

Media and Climate Change Observatory, University of Colorado Boulder, http://mecco.colorado.edu



Coverage of climate change in Ireland
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Robbins 2019

Fig 5.2: Climate change stories as a percentage of total news coverage by year
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How the Irish media frames climate change

Settled science

Political or ideological contest

Policy or technical

Opportunity

Morality or ethics

Economic

Domestication or communitarianism

Disaster

Contested science

Agriculture
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Cullinane & Watson 2014
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RTE News Climate Change Coverage
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Climate change —
the story from

hell

e Complex
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* Atmospheric, soil, ocean, ice
sciences

e Carbon trading, energy
systems

* National, EU, and UN levels

e Full of acronyms: UNFCCC,
IPCC, COP, CCS, LULUCF

 What am | a world expert on
today?
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e Climate data presents challenges for journalists
* Reporters generally not numerate or climate literate
Drowni ng N data * Not trained to evaluate scientific studies
* Difference in ways scientists and journalists communicate
* Huge amount of data being produced by researchers

THE HOCKEY “A DISGRACE
STICK ILLUSION TOTHE .' 7 Yﬁ‘
. PROFESSION~ | in \» JUNEY
Climategate and the | \'W Ll \| 1 \ \

i Jd ( ] |

Corruption of Science

THE WORLD'’S SCIENTISTS W A RS

~ in their own words ~

ON MICHAEL E MANN,
HIS HOCKEY STICK, DISPATCHES FROM THE FRONT LINES

e e s AND THEIR DAMAGE TO SCIENCE

AW. MONTFORD compﬂed@by Michael E. Mann

and edited Mark Steyn



LW N
best moments

of Tokyo 2020

The same story, over
and over again

* Climate change does not align with news values

Global climate crisis: inevitable,
unprecedented and irreversible

Sovsmingroport's 7
ode red warmirg ot a
of savs

NAN CJA.L TIMES

3 ottt (156 S o bt

’ Silencing staff
NDAsamda.mq],,a inthe workplace In Ching’ sdeb

* Nota murder

2ARAN
H OCONNGH. page 35 Alfrican natlons! ¢

from Beljing

* Slow-moving, long-term (until now)

B
Fois

* Unobtrusive (mostly)

_. wureport: Now or neve., * Repetitive

stave off climate disaster . " . o um
* Feeling that “we covered this already” and “"we spent the

n
Greenhouse gas emissions must peak by 2025, say climate money

scientists in what is in effect their final warning . . .
Analysis: IPCC spells out what's needed to avert climate disaster * Canleadton egat ive reaction online
What does the IPCC report say?

e * Time and resource constraints, reliance on PR

na Harvey Environment

esponident * Sense that environment is “just another lobby group”
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So how can the media rise to this challenge?



EUR(O)VISION EBU NEWS REPORT
NEWS 2023

OPERATED BY EBU

A4 GREEN TEMPLETON
Y COLLEGE | &'siieis

ABOUT NEWS STUDENTS ACADEMIC PI

EVENTS

Climate Change: Journalism’s
Greatest Challenge

| —
L7 /_
C ’ : I I v I A il Green Templeton Lectures 2022
S /m = I E R/

Thursday 3 February 2022 17:30

Speakers: Wolfgang Blau
Location: EP Abraham Lecture Theatre and Online
%
- e 7 (f

1/

Never before in recorded history did humanity have to respond and adjust to a challenge that is as
systemic, global and threatening as climate change. How are news media responding to this

j \ challenge? Are there lessons to be learned from covering the COVID-19 pandemic? What are the
main operational and ethical questions that journalism is facing now in trying to cover the climate
2 crisis adequately? In this lecture, Wolfgang Blau, co-founder of the new Oxford Climate Journalism
N LY
.- /

Network will give a summary of his year of research into these questions and will present his

practical advice to news media.

BETWEEN KNOWLEDGE AND IMPACT

Drawn from Wolfgang Blau’s 2022 lecture at Oxford,
and the European Broadcasting Union’s 2023 report




Oxford Climate Journalism Network

https://reutersinstitute.politics.ox.ac.uk/apply-
oxford-climate-journalism-network



https://reutersinstitute.politics.ox.ac.uk/apply-oxford-climate-journalism-network
https://reutersinstitute.politics.ox.ac.uk/apply-oxford-climate-journalism-network
https://reutersinstitute.politics.ox.ac.uk/apply-oxford-climate-journalism-network
https://reutersinstitute.politics.ox.ac.uk/apply-oxford-climate-journalism-network
https://reutersinstitute.politics.ox.ac.uk/apply-oxford-climate-journalism-network
https://reutersinstitute.politics.ox.ac.uk/apply-oxford-climate-journalism-network
https://reutersinstitute.politics.ox.ac.uk/apply-oxford-climate-journalism-network
https://reutersinstitute.politics.ox.ac.uk/apply-oxford-climate-journalism-network
https://reutersinstitute.politics.ox.ac.uk/apply-oxford-climate-journalism-network

The basics for
general reporters

 Know what the Greenhouse
Effect is and how it works

* Know the difference
between 1.5C and 2.0C of
warming

* Know about carbon budgets
and sectoral targets

* Know about lifestyle
emissions

CLIMATE RISKS:

VS 2°C GLOBAL WARMING &

A -~
EXTREME WEATHER SPECIES ~
)% increase | 170% increase 6% of insects, 3% of plants |  18% of insects, 16% of

in flood risk. }” in flood risk. and 4% of vertebrates will VS plants and 8% of vertebrates
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once every 10 extreme heat waves at least once V> extreme heat waves at least once
years. every 20 years. | every 20 years.
SEA-LEVEL RISE

| 49 million people o COSTS
impacted by sea-level VS impacted by sea-level rise

rise of 48cm by 2100 | of 56cm by 2100 Lower economic growth at 2°C than at 1.5°C
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. Why the Guardian is changing the
U SIN g t h e language it uses about the environment

r I h t From now, house style guide recommends terms such as
‘climate crisis’ and ‘global heating’

words

Upping the ante? The effects of “emergency” and “crisis”
framing in climate change news

Lauren Feldman'® . P. Sol Hart?©®

Received: 26 May 2021 / Accepted: 6 September 2021 /Published online: 16 November 2021
©The Author(s), under exclusive licence to Springer Nature B.V. 2021

Abstract

News organizations increasingly use the terms “climate emergency” and “climate crisis”
to convey the urgency of climate change; yet, little is known about how this terminology
affects news audiences. This study experimentally examined how using ‘“climate emer-
gency,” “climate crisis,” or “climate change” in Twitter-based news stories influences pub-
lic engagement with climate change and news perceptions, as well as whether the effects
depend on the focus of the news (i.e., on climate impacts, actions, or both impacts and
actions) and on participants’ political ideology. Results showed no effect of terminology on
climate change engagement; however, “climate emergency” reduced perceived news cred-
ibility and newsworthiness compared to “climate change.” Both climate engagement and
news perceptions were more consistently affected by the focus of the stories: news about

climate impacts increased fear, decreased efficacy beliefs and hope, and reduced news o ah VA»F g, - 3 YN e
credibility compared to news about cli actions. No i ions with political ideology ) = = ) —
were found. O The destruction of Arctic ecosystems forces animals to search for food on land, such as these

polar bears in northern Russia. Photograph: Alexander Grir/AFP/Getty Images




Increase climate literacy
INn your organisation

e Basic knowledge of the greenhouse effect

* Know where to find reliable, peer-reviewed
information

* Know the difference between a 1.5C and a 2C
world (we’re currently heading for 2.4C)

e Understand carbon budgets, sectoral
emissions inventories, and trends

* Know what carbon budget is left, and how
we'’re ‘spending it’




Increase climate
literacy in your
audiences

* Survey your audiences re basic
understanding of climate change

* Can do this informally by setting
interactive quizzes and noting data

* Think about ‘climate dashboards’

* Consider fact boxes, sidebars and
explainers (e.g. Irish Examiner)

Donald J. Trump & @realDonald... - 20h v

In the beautiful Midwest, windchill
temperatures are reaching minus 60 degrees,
the coldest ever recorded. In coming days,
expected to get even colder. People can't last
outside even for minutes. What the hell is
going on with Global Waming? Please come
back fast, we need you!

Q) 99.9K Tl 40.2K Q 162.2K L



Think about
newsroom
organisation

* Increase resources to
existing science desk

* Create new, separate
climate desk

e Create virtual climate
desk (co-ordinate
coverage via existing
‘verticals’)



Coverage-specific
concerns

» Watch out for false balance (journalists
underestimate the size of the scientific
consensus on climate)

* Institutional suspicion of activism

* Advocacy or activist journalism
* Seeing climate as just another lobby group

* Importance of climate visuals (use
www.ClimateVisuals.org)
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http://www.climatevisuals.org/

ke back
our planet

‘Shows us how we can take the bold
steps we must all take together to
win the battle to save this planet.

BERG

acl E. Mann

Climate Change, Disinformation, and How to Combat It

Annual Review of Public Health, Forthcoming

23 Pages - Posted: 13 Nov 2020

Stephan Lewandowsky

University of Bristol; The University of Western Australia
[ There are 2 versions of this paper

Date Written: September 16, 2020

Abstract

Climate change presents a challenge at multiple levels: It challenges our cognitive abilities because the effect
of the accumulation of emissions is difficult to understand. Climate change also challenges many people’s
worldview because any climate mitigation regime will have ic and political impli that are
incompatible with libertarian ideals of unregulated free markets. Thase political implications have created an

environment of rhetorical adversity in which disinformation abounds, thus compounding the challenges for
climate communicators. The existing literature on how to communicate climate change and dispel
misinformation converges on several conclusions: First, providing information about climate change, in
particular explanations of why it occurs, can enhance people's acceptance of science. Second, highlighting the
scientific consensus can be an effective means to counter misinformation and raise public acceptance. Third,
culturally aligned messages and messengers are more likely to be successful. Finally, climate misinformation
is best defanged before it is encountered through a process known as inaculation, although debunking
techniques can also be successful.

Keywords: climate change, science denial, disinformation, communicating science

Computer-assisted classification
of contrarian claims about climate
change

Travis G. Coan’, Constantine Boussalis?, John Cook®*** & Mirjam O. Nanko"

A growing bedy of scholarship i ig the role of misinformation in shaping the debate on
climate change. Our research builds on and extends this [ by (1) developing and validating a
comprehensive taxonomy of climate contrarianism, (2) conducting the largest content analysis to dat/
on ian claims, (3) developing a p ional model to accurately classify specific claims, and
(4) drawing on an extensive corpus from conservative think-tank (CTTs) websites and contrarian blogs
to construct a detailed history of claims over the past 20 years. Our study finds that the claims utilized
by CTTs and contrarian blogs have focused on attacking the integrity of climate science and scientists
and, increasingly, has challenged climate policy and renewable energy. We further demonstrate

the utility of our approach by exploring the influence of corporate and foundation funding on the
production and dissemination of specific contrarian claims.

Prepare your staff
for trolling

* Encourage staff to become familiar
with the most common forms of
climate trolling

 Recommend they read ‘The New
Climate Wars’ by Michael Mann

* Make research resources available:

* (Classification of contrarian
claims

* Climate Change
Disinformation and How to
Combat it



Individualism
Individuals and consumers are ultimately
responsible for taking actions to address

climate change.
Whataboutism The 'free rider' excuse
Our carbon footprint is trivial Reducing emissions is going to
compared to [...]. Therefore it weaken us. Others have no real
makes no sense for us to take intention of reducing theirs and

| r t e r rO ga t e / . action, at least until [] does so. will take adVantage of that.

Technological optimism

. ' . Soiesne dlse should ki We should focus our efforts on
/ N ese 4 u current and future technologies,
/ /" \\ actions first: which will unlock great possibilities

Chongs Is hnposelile _ redirect responsibility | ; \_for addressing climate change.
r / Any measure to reduce emissions L I P g \ All talk, little action
T [ effectively would run against current / : , \ We are world leaders in addressing
O e a y | ways of life or human nature and is It'snot " Disruptive |  Climale changs. We have approved
| thus impossible to implementina | possibleto / Discourses change is not | @n ambitious target and have
democratic society. | mitigate ! of | necessary: | declared a climate emergency.
climate . / pushnon- | Fossil fuel solutionism

Doomism change: \ Climate delay /transformative  Fossil fuels are part of the solution.
Any mitigation actions we take are \  surrender / solutions / Our fuels are becoming more |
too little, too late. Catastrophic \ pr \ efficient and are the bridge towards |
climate change is already locked-in. ~ \ / T oy ' a low-carbon future.
We should adapt, or accept our fate ? . : : n SN y 4
in the hands of God or nature. \. Change will be disruptive: ~ 'S‘:cisetti;';/sl;lj:nslty ‘:;;‘;;’d S /

AN emphasize the downsides and voluntary policies, restrictive

: measures will fail and should be
. abandoned.

Policy perfectionism

We should seek only perfectly-crafted solutions that
are supported by all affected parties; otherwise we
will waste limited opportunities for adoption.

Appeal to well-being Appeal to social justice

Fossil fuels are required for development. Climate actions will generate large costs.
Abandoning them will condemn the global ~ Vulnerable members of our society will be
poor to hardship and their right to modern  burdened; hard-working people cannot
livelihoods. enjoy their holidays.



Forbes

s THE - oy I | Climate Capital G rsrem)
I ‘ ‘ l UK Edition ¥  Searcl e“
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HOME  FOOTBALL TV~ SHOWBIZ ~FABULOUS SPORT ~NEWS ~MONEY HEALTH = DEARDEIDRE  TECH e Most Re
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, licence to pollute or
‘;'(ml‘l “"”";_';“ F Citi a path to net zero 2, Sl
iller Heat Forces Cities AL totak
GREEN TEAM . to Adapt Now or Suffer €ImISsIoNs: 5 O
RELATEDTOPICS - ECLMATECHANGEANDRMVDONAINER . P ‘ Chinese Cities Aren't Ready for Climate Disasters EEATURED A Iaksk forczlaunch;d by Mark Earney is » peLac
seeking to bring order to a market criticised for
Cities Are Our Best Hope for Surviving Climate Change " qu::,,y an; ick of tegulation 4 BCG:
ao GREEN Life and Death in Our Hot Future Will Be Shaped by Today's tocut
jomeowners cf d
handed £7,000 Income Inequality
gas boilers - he ~ =
5 Carbc

Pollution
End of leaded petrol marks
milestone in global development

Climate change
FTSE 100 bosses urged by UK
government to set net zero targets

| GO GREEN 4in

! Brits feel ‘eco-s
by pals for lack
L. green habits, s
Q| reveals

had last refinery orld and

ha

hausted ifs supplies

415.972186

Parts per million CO3 in the atmosphere

News in-depth Saudi Arabia
Oil & Gas industry Saudi Arabia’s grandiose climate
South Korean state groups back 3 plans struggle to take off

$127bn in global fossil fuel projects

m

+0.78°C

Dec. 2020 increase in
global temperature vs.
1900s average

52,000

Million metric tons of
greenhouse emissions,
most recent annual
data

GREENMA & GREENDAD! Younger generations push
parents to cut carbon footprint & save cash

ESG investing

PN s M Climate funds often fall short of
Carbon price rises above €60 to set Paris goals, says report

‘M new record

EU Pledges $4.7 Billion In Climate Finance Ahead Of COP26

Pittsburgh, US.
Most polluted air today, in sensor range

By Daniola Do Lorenzo Contrisuto

«IMES  Today’ssections ~ = Pastsixdays = Explore ~ Times Radio

SkY 5 Earth & Environment

clieve in better

GE POLLUTION 'WILDLIFE & NATURE SUSTAINABLE LIVING RENEWABLE ENERGY ELECTRIC

Be careful about audience metrics
LIMATE SHOW

“News organisations need to ask themselves whether this
doesn’t amount to a form of editorial greenwashing itself:
To produce climate journalism so you can say you are
doing it and so you can point to the URLs of each

i published story while never really throwing the full
- , Concern over UK-Australia Tah authority and distribution power of your news

UK giving Australia a climate commitments i . . ’ . Y

organisation’s brand behind it

ass on climate?

prld’s first climate change famine



Be careful about
attribution

Most news organisations

* Give climate change too much
credit for ‘causing’ extreme
weather OR

* Don’t mention it at all

* Inthe immediate aftermath, you can say
that climate change made an event more
likely and more extreme

e Attribution studies take about two weeks
to complete

* Great resource for journalists:
https://www.worldweatherattribution.or

g/

world weather attribution

‘ Home About Analyses ¥ News Projects Resc

Climate change likely increased extreme

monsoon rainfall, flooding highly
vulnerable communities.in Pakistan

From mid-June until the end of August 2022, large parts of Pakistan
experienced record-breaking monsoonal rainfall, leading to large parts of

the country being flooded.




Wolfgang’s womderful

?recipe for suCCess
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C'Tlmate podcasts, climate d

weeks, special supplementsi-?i :
|dent|fy talent, but eerily su-gIar

s organisations responded to t
net)
O“:\” in on increasing climate litera
mong your staff
it back and see what happens
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-rench
journalists’
charter Sept 2022

e Signed by 500 journalists

* Include biodiversity in climate coverage
* Be educational

* Think about words and images

* Widen coverage to systems

* Investigate causes (e.g. growth)

* Betransparent

* Expose denial and delay

* Oppose advertising from polluters

* Beindependent from proprietors

* Lower your own carbon footprint

e Be collaborative

10

L'pszading

journalistic practices

to tackle FTIFS ECOIOgicaI emergency:

a charter

he scicntific consensus is clear: both the climate crisis

and the rapid decline of biodiversity are und crway, and
human activity is to blame. The impacts on ecosystems and
human socicticsare global and, in some cascs, irreversible.
Planctary boundaries are being reached and excecded one
after the other, and half of the world's population is already
highly vulnerable to climate change.

Inits sixth report, the Intergovemmental Pancl on Climate

play in informing people about climate change. Itis up to
journalists to risc to the challenge that these upheavals
represent for current and future generations. As weare
faced with the critical emergency of the climate crises,
we journalists must step up our practices in order to fully
address these issues - and what's at stake - in our coverage.

That is the purpose of this charter. We therefore encourage

Change (TPCC) emphasizes the crucial role the media must

2|

Cover all stories
related to dimate,
biodiversity and

1 social justice in an
inten.l'!l.wiplimr_\
manner
They are intricately intertwined.
Ecclogy can na lenger be limited
o a Separate column it must
become a prism through which
siories are approached.

Widen

4 the scope
of coverage
Refrain from solely caling on
individuals to take respansibiity
and action, and consider upheavals
a3 a systemic problem requiring
poltical responses.

Exposestrategies
emploved to plant
seeds of doubtin
the public's mind
Labbies are actively Striving.

to misinform and undermine the

—

public's understanding of issuss,
thereby hindering necessary
action to address the orisis.

Oppose financing
resulting from the
maost polluting
activities

To ensure editorial coherence in
coverage of cimate iSSues, journalists.
must have the right to mpress their
conoems or disapproval of financing,
advartSing and/or meda parinarshics.
‘when these are Bnked to businesses
they desm harméul.

1

13

all journalists and media to:
Take an
educational
approach
Reflecton

Scientific data relating to
ccological issues are often
complex. We must explain arders
of magnitude and scabes of time.
help identify causal Bnks. and
provide elements of i

3|

wording and
images used
Carefully chooSing words and
pictures is crucial S0 a5 to

Investigate the
causes of the
current events
Question cur growth modsl;
weigh the role of economic,
financial and poltical actors in
the scological orisis. Remember
that short-term considerations
©an be detrimental to humanity
and nature.

Inform on actual
solutions

Thoroughly investigate ways to
act in favour of the cimate and
bicdiversity, be they on a small
or large Soale. Cross-examine
the solutions set out.

Strengthen
newsrooms
independence

In order to be freed from

any pressurs, editorial
decisions must be completely
independent from media
‘owners’ interests.

Cultivate
cooperation

Take part in 3 united media
=cogystem and defend
jeurnaistic practices keen
1o preserve living conditions
on Earth.

6|
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desoribe the facts
and convey the urgency. We must
avoid representations that may
distort reality and understate

the Sericusness of the situation.

Guarantee
transparency

Mistrust of the mainstream media,
entanglad with the Spread of
misinformation playing down facts,
compels us to cansfully review all data,
facts, pisoes of information given out
and experts quoted, aswell as

o display Sources and disclose
potential conflicts of interest.

Keep

training

In arder to grasp the bigger picturs
a5 well as the intricacies of cimate
change in our Societies, joumalists
must be provided with vocational
traiining throughcut their caresrs.
Such a right i paramount to
enguring quality of coverage.

Gear up for

“low carbon™
journalism

Lower the carbon footprint of
journalistic activities, using more
envirenmentally-friendly toals and
means, without refraining from
necessary fieldwark. Encourage
newSrooms to rely onlocal journalists
whenever possible.

chartejournalismeecologie.fr
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for journalists

Content Sharing Climate

Some thoughts
on best
practice

*  Be careful of balance as bias. Hearing “both
sides” can lead to inaccurate coverage.

*  Bringclimateinto other “beats”

* Gointersectional - try to focus on gender, POC,
indigenous people, poor people

*  Move away from political “he said she said”
stories

* Avoid doom and gloom
*  Simplify the jargon, and use metaphors

* Beware Greenwashing - interrogate “net zero”
or “negative emissions” claims

* Link extreme weather to climate change
* There is an audience for climate coverage
* Don’tplatform deniers

* Include cost of inaction
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